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The future Is hetter than we think *




The futurg is. better than we think *

o -




Technology

Humanity

D



What can | help you with”




Humans @ Machines: New Relationships
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Microsoft Holo Tours (Hololens)




Cool, but let's remember: Technology Is not what we seek but how we seek







... yet the things that make humans happy remain the same



Hyper-connectivity changes everything: opportunities and challenges

»"‘ ’ *“
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Speaking to machines ‘like a friend'. ETA: next 2 years
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The future Is no longer just an extension of the present
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Gerd



‘Business as usual Is dead, or dying: the end of ‘good enough




The transformation imperative: tourism is next!

Gerd
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How will you put Ireland on this new digital map, around the globe?




€) The future is not a time-frame, it's a mindset

'Everyone will have 5 years to get their car off the road or sell it for scrap’
Bob Lutz
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A connected, hyper-collaborative, future-ready mindset, focused on

Imagine

Understand Observe



Ly Sustainable ecosystems are the inevitable future: people, planet, profit

circular

economy




- Digital transformation means a lot more than “digitization: Welcome to the Megashifts!

- DATAFICATION
~ DISINTERMEDIATION |  ROBOTIZATION
. VIRTUALIZATION
MEGASHIFTS
- AUGMENTATION
- COGNIFICATION
‘ . AUTOMATION

PERSONALIZATION -

- DIGITIZATION Gérd



Al for Travel

Mezi Is your Personal Travel Assistant.
The more you go, the better it gets.

# Download an the \ GETIT ON
L App Store }/’ Google Play

- DIGITIZATION

10:00 AM
L
mezi

leaves bright and early on December 14 at
5:30am and heads out on December 16 at
1:10pm. If yeu'd like to leave New York later
in the day, there is also an itinerary that
heads out at 7:25pm .,

- American Airlines

5hr 39min, Nan-stop, First class

Wed, Dec 14 Wed, Dec 14

5:30 am » 5:09 pm

San Francisco (SHO) New York (JFK)

Delta

“= | Bhr 30min, Non-stop, First ¢

Fri, Dec 16 =n, Dec 16

1:10pm — 7:40 pm

New York (JFK) San Francisco (SFQ)

447.2
?er tra\'elero

A

Wed, D

9:3(

San bre

.
L N

Fri, Dac
12k

New Y¢

$41¢

per tra\



HELLO
HIPMUNK

Your personal travel agent
hi praurik

¢

A dash of artilicial indelipance lats you "The Movie "Her' is Coming o L ite With Hipmunk s new 'Trip Pianning ' feature
searci for Mghts and holels without Virtual Travel Assisiants lels you phsess over your apeoining
actualy searching for fights and hotels * vacation”

FTGPAY Treler ThW

OUR HELLO AGENTS

Let us do the searching for you using all your favorite apps.

IELLO EMAIL HELLO CALENDAR MORE PLATFORMS

° MESSENGER

fo  heliofhprunk com 5 Tuss
K 2
Tip 0
P A7

vUi Uaa, carah, Jamos

wWrats the eheogest non Sicp tigm “rom
| & 112 Mashville in Oct? : g

zmail nello@hipmunk.com for travel scvice Integrate your calendar tc get 1-avel Get irstan: travel advice in Facebook
and reccmmendations. suocestions 21 your out-cl-towr events. Messanger, Skype, and Slack.

Lear more » Leam more » Leam more >




{1 SnapTravel

*e0es ROGIRS UL %3 S04 PM < 9 Lok

SoapTravel - Motel Deals »
< Home Manage

Glad 1o halp you with a rew
search Gareth!

What's your travel city and
dargs? &

New York. May 2-3. 8350 max

Haotel Deals Over Messaging

Get 30-50% off hotels with exclusive
pricing over SMS or FB Messenger

Search by city or hotel name

Check In Check Qut

O Mon 1OTue
Apr Apr

® Getdeal on Messenger

Ge

rd



Mobility and lifestyle hub for Monitoring drone for predictive
business, leisure and connectivity maintenance and improved security

e

Electronic tagging of cargo for reliable Intelligent robots unload
tracking and reduced delays and sort cargo

Automatic gauge change
for cross-border travel

]

Automatic freight trains distribute
freight and goods on the go

Ticketless and security — ‘

Virtual shopping wall that offers technology eliminates gate-lines v Alternative power sources from
convenience and ease In stations | . hydrogen, nuclear, air propulsion or
: magnetic levitation

Intelligent robots to repair and
maintain infrastructure

Flexibie interiors that cater for

Energy flooring that generates - . — different passenger needs
electricity from footfall e .

'f".. &' @
1 ® T
Driverless pods powered by '17la., w _ b »

clean energy Q ’
Real-time passenger information )

o Ve for seamless journey planning

|
Automated passenger trains

E » : ‘ : -
/ " ‘14' “ optimise running time and reliability

Gerd



o Data is the new Oil. ... and Artificial Intelligence Is the new electricity

Gerd



Artificial Intelligence: “Computer systems able to perform tasks that
normally require human intelligence, such as visual perception, speech
recognition, decision-making, and translation between languages’




MOTION FLOW

LANE L'NES

LANE LINES

==

IN-PATH OBJECTS

—
ROAD LIGHTS

ROAD SIGNS

S
\ Ll )

LEFT REARWARD VEHICLE CAMERA

- A.—-‘A.o“‘_"-~.-- — T
— B o B o . .. o
B

VMEDIUM RANGE UEHICLE CAMERA

RIGHT REARWARD UEHICLE CAMERA




Social intelligence (human)
Emotuonal mtel meuce (human)
> Intetliger “‘.uman)
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Social intelligence (human)
Emotional intelligence (human)
Kinaesthetic intelligence (human)
Intellectua’ intellicenca {human)




First we electrified, then we digitised, now we cognify

=
&
SMART
cowvekiR - (5 O A

Make everything as smart as possible - but never put efficiency over humanity



Smart @ Human Tourism Ireland?

Meet Your New Data-Driven Travel What smart cities need to do to
Agent become smart tourism destinations
By ELAINE GLUSAC : e [.a Rédaction / The Editor « 8 September 2017

To make any concept sound exciting we tend to simply put the word smart in front of
it. So, we have smart phones, smart energy, smart transport, smart agriculture, and in

Ojima Abalaka this article we are going to look at smart cities. But what exactly is a smart city?



Not smart:)
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When investing in technology, focus on magic, lose the manic, ban the toxic!

v £7




When investing in technology, focus on magic, lose the manic, ban the toxic!

Gerd
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Lasting Effect

People often fail to accurately predict the economic benefits of experien-
tial purchases compared with material ones, according to one study.

Did you feel your money will be/was well spent?
(1 = not at all; 7 = very much)

MATERIAL EXPERIENTIAL
PURCHASE PURCHASE

Two weeks
post-consumption

Four weeks
post-consumption

Source: The Journal of Positive Psychology The Wall Street Journal

T Guide

T Stage

Services
T Deliver

Goods

T Make

Commodities

Extract
Gerd



CLETRC

LEN
EXPLORERS
——

(A y .

CLASSICAL
EDUCAYTION

L S
' -
»
-

.

iy
-

TROPICAL
KNITWEAR

,u;%
-
¢
!

W e

nis.
CHANGING
1T 3 1.




Smart

Fluid

Open
Seamless
Scaleahle
Real-Time
Indispensable
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Happiness Is not a program, relationships aren't code, people aren't machines




0 Disconnect to re-connect | Be in the moment - come to Ireland!
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o Disconnect to re-connect | Be in the moment - come to Ireland!
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In a world of
total connectivity
and intelligent
machines,

IS more valuahle
ey than ever before
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W The end of routines will not mean the

of human work™
{®;
\?)
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Anything that can be digitized, automated or virtualized, will be. . .

o
"" o ' l"'..\
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USELESS HUMANS
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But anything that cannot be digitized or automated will become much more valuable

EMOTIONS
INTUITION CREATIVITY
COMPASSION IMAGINATION
MYSTERY ETHICS
VALUES EMPATHY

CONSCIOUSNESS

Gerd



As machines become intelligent and take over most routines,
(T ED ROV LT CERTTRETT) CRVELTE] (- united States emptoyment, by type ofwork, m

Non-routine manual

90

Sources: US Population Survey; Federal Reserve
Bank of St. Louis

ynomist.com
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Don't just use technology to be more efficient: use it to do entirely new things!

§ Sy -
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Don't just use technology to be more efficient: use it to do entirely new things!
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2 world goes't
it will be your humanity
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1) Balance technology and humanity - both are equally important
2) Expect and embrace exponential change: linear thinking will be
detrimental. The future Is no longer an extension of the present!
J) Develop your future-mindset: observe, understand, imagine, change
4) “Sustainable everything Is the future - take a leadership role, now!
J) Inmerse in the Megashifts, discover your future beyond digitization
6) Make things smart, everywhere - but keep them human, too!
/) Provide experiences, not just services - transform your customers
8) Offline 1s the new luxury (yes, this is a huge opportunity for Ireland)
9) The end of routine Is nearing: get ready to move up the foodchain G
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Tourism Ireland

Marketing the island of Ireland overseas

/

FutureScopes

TECHI&QLUGY
HUMANITY

ARZIEF TEIPL AT S &

A AN ITITINN

man and machine

Gerd Leonhard

1anks for your time!
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techvshuman.com @gléonhard gerdtube.com gerdcloud.com futuristgerd.com




