


Humanity will change more in the next 20 years than in the previous 300 years

Waves of scientific breakthroughs
At the knee of the exponential curve
Converging industries, globally
Human-machine ‘symbiosis’
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Platform Economics | “Surveillance Capitalism’ _

1 Apple USA $964
2 Amazon USA 783
3 Microsoft USA 753
4 Google / Alphabet USA 139
b Facebook USA 538
b Alibaba China 509
1 Tencent China 483
8 Netflix USA 152
9 Ant Financial China 150
10  eBay + Paypal® USA 133
11 Booking Holdings USA 100
12 Salesforce.com USA 9%
13 Baidu China 84
14 Xiaomi China 75
15 Uber USA 12
16 Didi Chuxing China 26
17 JD.com China 52
18 Airbnb USA 31
19 Meituan-Dianping China 30
20 Toutiao China 30
TOTAL $5,788
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As networks rise and platforms proliferate, centres and silos recede
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The future 1s NO LONGER an extension of the present
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=l Luxury brands are betting on direct-to-consumer model

D Number of news mentions of “luxury” and “direct-to-consumer” (2012 — 2017)

“Luxury” AND “direct-to-consumer”
news mentions
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VUI (voice-based user
Interfaces) will change
the buying habits of
EVERY consumer,
regardless of age
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THE LARGEST TECHNOLOGICAL TRANSFORMATION

IN HUMAN HISTORY
Blockchain Technology
Genome Sequencing
P Robotics
— Flectricty Energy Storage
Computer\ Internet ‘ Artificial Intelligence
\
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“Gradually, then suddenly” (exponential)



Connected Everything | Smart Everything



Everything should be as connected and as smart as necessary, but not more!

(riffing off Albert Einstein)
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Everything should be as connected and as smart as necessary, but not more!
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The key question is no longer IF / HOW but WHY & WHO (Purpose, Meaning, Trust)
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Relationships, engagements and experiences define human happiness
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INL NGAGEMENT  ELATIONSHIPS EANING  CCOMPLISHMENT

(Martin Seligman, PERMA) Gérd



As the world
goes totally digital.
it will be

that differentiates you -
not just your products!
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“Whatever Is very simple for a human is very hard for a computer,
and whatever Is very hard for a human is simple for a computer”

P

(riffing off Hans Moravec)
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“We know a lot more more than we can tell” (Use 1t or lose 1t)




Passion, persuasion, imagination and storytelling will remain essential to our future

Machines
dont do
relationships!




Algorithms can outperform human intelligence when it is NOT about understanding
emotions, intentions, Interpretations, consciousness, self-awareness aka
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Our immediate future: Intelligent Assistance (lA) rather than Al
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AGI??
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Technology has no ethics but your future depends on them









What Millennials and GenZ are expecting from you
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A new economic logic Is coming. .. .. .prepare today!
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OFFLINE 1s a new luxury



‘Surveillance Capitalism’ is not sustainable: a crucial junction for retall
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Privacy Is becoming a new luxury




Privacy Is becoming a new luxury




Privacy Is becoming a new luxury




‘Not exponential’ ie ‘natural or ‘not-enhanced becomes a new luxury
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s remaining HUMAN becoming a new luxury. ..?



Abundance on
the outside,
scarcity on
the Inside
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Human experiences ... new luxury?
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Material Experience



LAUREN NICKI & PAM DUANE

CHANGING | Af} TEN 2IATHLON

3 day nature immersion
See details v
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Getting this balance right is crucial to your future success

Liquidity & Flow
Privacy & Identity Efficiency & Speed
security & Safety Productivity & Ease
Agency & Autonomy Network Effects

Rights & Ethics
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In a world of total connectivity, increasing abundance and more affordable
choices, MEANING, CONTEXT and PURPOSE will win
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Embrace technology
but don't hecome It!






