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First, we augmented human MUSCLES… now we are augmenting human THINKING
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We are building a new meta-intelligence



“Lots of math, science, technology and business roles involve, say, operating a power plant to maximize energy 
efficiency, or running an ad campaign to minimize cost per click…And these are exactly the things that A.I. is best at”



AI: “Computer systems that turn 
information and data into knowledge”  

(Demis Hassabis,  CEO, DeepMind)

“Machine learning is the science of giving 
computers the ability to learn and find insights 

without explicitly programming them”  
*Wikipedia

“Deep Learning is an AI function that imitates the 
workings of the human brain in processing data 
and creating patterns for use in decision making 

*Investorpedia









For the next 5-7 years, it’s all about Intelligent Assistance (IA): assisting humans, not replacing them
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Can a machine really UNDERSTAND or even THINK - or is it just great at SIMULATING it?Robot ‘Sophia’ does NOT ‘think’ or ‘learn’ in the human sense - it just simulates 
responses very quickly, drawing from a vast archive of queries and presets



The Chatbot revolution: great tools for commodity tasks!



The Chatbot revolution: great tools for commodity tasks!





But who will you TRUST with all this ‘insider information’ ?





How dependent on technology would you want to become?



AUTONOMY? FREE WILL? 



“If you torture data long enough it will confess to anything” RCoarse 



We are a lot more than data



“All of my best 
decisions in 

business and life  
have been made with 

heart, intuition, 
guts… not analysis” 

“When it comes to really 
important decisions 

 data trumps intuition 
every time” 

AndrorithmsAlgorithms

It’s not either/or, its BOTH: Data (Science) + Intuition (Art)



Machines don’t do 
relationships -  

and relationships are at 
the core of great 

marketing!



Your ultimate job is to be … HUMAN



Anything that CANNOT be digitised or automated becomes extremely valuable









“The social-media 
meltdown results 

from optimizing the 
wrong objective on 
a global scale with 
fairly unintelligent 

algorithms” 
Stuart Russell in ‘Human Compatible’



We already require powerful companies in other industries to have a LICENSE TO OPERATE -  
Platforms & global technology companies should need a license, as well!





#Techlash is real and becoming a global movement





“Technology can do great things, but it doesn’t want to great things. It doesn’t want anything” 
Tim Cook (Apple)



A focus on PRIVACY and ETHICS is now a huge competitive advantage 





Humanism | Collectiveness | Equality | Balance



Is European Data Sovereignty a solution?













A new renaissance: People over Data! 



Technology is very good at giving us what we WANT but not so good at giving us what we NEED*

From the movie Bladerunner 2049 via Youtube



Getting this balance right is essential to the future of marketing
Privacy & Identity 
Security & Safety  
Agency & Autonomy 
Rights & Ethics 
HUMAN VALUES

Liquidity & Speed 
Efficiency & Ease  
Reach and Pull  
Network Effects 
ECONOMIC VALUES



Datamining



Go for great narratives, build relationships, be WANTED.



RESIST: Build relationships not mousetraps!



AdTech: focus on magic, discourage manic, ban the toxic!
#DigitalEthics



As everything moves into the cloud, HUMAN VALUE will be determined by relevance, 
purpose, relationship, meaning and experience and no longer by TECHNOLOGY



The Future: Awesome humans on-top of amazing technology !




